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(54) Food product scale and method for providing in-store incentive labels to customers 



(57) In addition to standard product labels, incentive 
labels are printed and provided to customers when an 
item Is identified to and weighed by a scale/label printer 
located in a store by accessing an incentive database 
to determine the existence and nature of any incentive. 
One or more display devices may be used in conn ection 



with providing incentives, including enabling a customer 
to select from among a number of incentives displayed. 
An incentive label construction may be provided with de- 
sirable folding features. Certain incentives may be of a 
graduated/progressive type to invite larger purchases 
by customers. 
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Description 

CROSS-REFERENCE 

[0001] This application claims the benefit of U.S. pro- 
visional application Serial No. 60/376,1 84, fited April 29, 
2002, the entirety of which is incorporated herein by ref- 
erence. 

TECHNICAL FIELD 

[0002] The present invention relates generally to in- 
store scales utilized for weighing food products and 
printing labels applied to weighed products and to label 
structures utilized by such printer mechanisms, and 
more particularly, to a method and system for providing 
product incentives by an in-store scale for increasing 
marketing and promotional opportunities. 

BACKGROUND 

[0003] The perishable foods sections of most super- 
markets and grocery stores such as the meat depart- 
ment, bakery, deli and produce department, typically In- 
clude one or more in-store scales having printers for 
printing labels with item name, weight or count, and 
price information. The labels are then applied to the 
packaged items. Many such printers are provided as 
part of in-store scales or systems including scales. 
[0004] Increasingly, in-store equipment such as 
scales/scale systems may include a communications 
link for receiving information from sites external to the 
store. As used herein the term scale system refers to 
any scale device or any larger device that includes a 
scale, such as a weigh/Wrap machine. For example, pri- 
or art scale systems exist in which pricing information in 
the goods database is updated remotely from a central 
location so that all related stores in a chain use the same 
pricing scheme. Chain personnel can also use commu- 
nications links with in-store scale systems to monitor 
scale status/function. Still further, prior art in-store scale 
systems exist that are capable of printing two labels, one 
which includes the product and price information for a 
given product and another that prints a marketing mes- 
sage for that same product or prints a generic marketing 
message. An example of such a prior art system is illus- 
trated in Fig. 1 6 where a store 300 Is shown and external 
site 302 is shown. A scale system 304 including a con- 
troller 306 and associated printer 308 is located in the 
store 302, along with a second printer 310 that is con- 
nected to controller 306 for control thereby. The control- 
ler 306 is also connected via communications link 312 
to a computer 31 4 at external site 302. In the illustrated 
system, computer 314 has been used to control pricing 
information used by scale 304 for printing on a first label 
by printer 308, and to also control merchandising mes- 
sages printed on a second, separate label by printer 
310, where the pricing information printed by printer 308 



and the merchandising information printed by printer 
310 related to the same product. Examples of merchan- 
dising messages printed on the second label by printer 
310 include "Great For The Grill" or "100% Pure Ground 
5 Beef or "500 Off. Such prior art systems have also been 
used to print similar merchandising messages, regard- 
ing the product to which a pricing label is applied, on the 
pricing label itself. This system did not provide for any 
cross-marketing type incentives. 
w [0005] tt is known to provide coupon dispensing print- 
ers at the point of sale in supermarkets and groceries. 
Typically such coupon dispensers print coupon or other 
incentive information on paper stock based upon pur- 
chases made or not made by the consumer. For exam- 
's pie, the items scanned at the point of sale are tracked 
and a database of Incentives to be provided based upon 
the purchase of a certain product, combination of prod- 
ucts, or an amount of a certain product or combination 
of products may be used to generate incentives for print- 
20 ing at the point of sale. Likewise, the database may gen- 
erate incentives based upon the failure of the consumer 
to purchase a certain product or combination of prod- 
ucts, or an incentive may be generated based upon 
identifying the customer and referring to a prior shop- 
25 ping history. While such systems have proven some- 
what effective, they still suffer the drawback of not plac- 
ing the incentive into the possession of a consumer until 
the consumer is on the way out the door. 
[0006] Product manufacturers, distributors, advertis- 
30 ers and store operators are continually looking for new 
and improved ways to market and advertise products 
within the store. 

Accordingly, given the number of labels printed on a dai- 
ly basis by such scales, and the fact that the packages 
35 containing such labels are typically placed directly in 
front of consumers or into the consumer's hands, it 
would be desirable to utilize such scales to deliver mar- 
keting and promotional messages for numerous prod- 
ucts in a controlled manner. 

40 

SUMMARY 

[0007] In one aspect, a scale for weighing products 
includes a weighing device for producing weight indica- 

45 tlve signals, a controller for receiving weight indicative 
signals from the weighing device, at least one label print- 
ing mechanism connected to receive print control sig- 
nals from the controller, and an input device, with the 
controller connected to receive signals from the input 

so device. The controller has at least one operating mode 
during which the controller will operate to: based in part 
upon a first item identifier for a fist item and a received 
weight indicative signal for the first item, calculate a 
price for the first item and effect printing of a product 

55 label, including printing on the product label the price of 
the item and a scannable barcode; access an incentive 
database based upon the first item identifier to deter- 
mine if an incentive link exists for the first item; if an in- 
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centive link exists for the first item, effect printing of an 
incentive label containing an in centive for a second item 
that Is different than the first item, where the incentive 
label is separate from the product label. 
[0008] In another aspect, a scale for weighing prod- 
ucts includes a weighing device for producing weight in- 
dicative signals, a controller connected for receiving 
weight indicative signals from the weighing device, at 
least one label printing mechanism connected to print 
labels under control of the controller, an Input device, 
with the controller connected to receive signals from the 
input device, and a display screen connected to display 
information under control of the controller. The controller 
has at least one operating mode during which the con- 
trollerwill operate to: based in part upon a first item iden- 
tifier for a first item and a received weight indicative sig- 
nal for the first item, calculate a price for the first item; 
access an incentive database based upon the first item 
identifier to determine if multiple incentives are associ- 
ated with the first item and, if so, effect display of multiple 
incentive indications on the display screen, the multiple 
incentives relating to one or more items that are different 
than the first item; and responsive to input of a selected 
incentive from among those displayed, effect printing of 
the selected incentive on a label. 
[0009] in a further aspect, a scale for weighing prod- 
ucts includes a weighing device for producing weight in- 
dicative signals, a controller connected for receiving 
weight indicative signals from the weighing device, at 
least one label printing mechanism connected to print 
labels under control of the controller, an input device, 
with the controller connected to receive signals from the 
Input device, and a display screen connected to display 
information under control of the controller. The controller 
has at least one operating mode during which the con- 
troller will operate to: based in part upon a first item iden- 
tifier for a first item and a received weight indicative sig- 
nal for the first item, calculate a price for the first item; 
determine if a second item progressive incentive is as- 
sociated with the first item and, if so, effect display of 
progressive incentive information for the second item on 
the display screen for inviting a customer to purchase 
more of the first item in order to obtain a more econom- 
ically advantageous incentive for the second item. 
[0010] In yet another aspect, a scale for weighing 
products includes a weighing device for producing 
weight indicative signals, a controller connected for re- 
ceiving weight indicative signals from the weighing de- 
vice, at least one label printing mechanism connected 
to print labels under control of the controller, an input 
device for inputting item identifiers, with the controller 
connected to receive signals from the input device, and 
a display screen connected to display information under 
control of the controller. The controller has at least one 
operating mode during which the controller will operate 
to: based in part upon an input first item identifier for a 
first item and a received weight indicative signal for the 
first item, calculate a price for the first item; determine 



if multiple incentives are associated with the first item 
and, if so, effect printing of a first inceptive for a second 
item on one label and printing of a second incentive for 
a third item on another label to facilitate providing two 

s incentive labels to a customer based upon the custom- 
er's interest in the first item. 
[0011] In still a further aspect, a method of modifying 
an existing scale to facilitate production of incentive la- 
bels is provided, where the scale located in a perishable 

10 food department of a store for printing product labels 
based upon weighing of items. The method involves the 
steps of: loading a program segment or segments into 
memory of the scale, where the loaded segment orseg- 
ments will effect the following steps when an item iden- 

15 tifier is provided to the scale for a first item, the first item 
is the weighed by the scale and a product label is pro- 
duced for the first item: accessing an incentive database 
based upon the item identifier to determine if an incen- 
tive link exists for the first item; and if an incentive link 

20 exists for the first item, printing an incentive label con- 
taining an incentive for a second item that is different 
than the first item. 

[001 2] In another aspect, in a store including a plural- 
ity of point of sale terminals and one or more perishable 
25 food departments, at least one perishable food depart- 
ment having a scale installed therein for weighing items 
and printing product labels for the Items, a method of 
providing an incentive label to a customer involves the 
steps of: providing to the scale an identifier of a first item; 
30 weighing the first item; based upon a weight of the first 
item, the scale calculating a price for the first item and 
printing a product label including the price of the item 
and a scannable bar code; determining if an incentive 
link exists for the scale; if an incentive link exists, printing 
35 an incentive label containing an incentive for a second 
item that is different than the first item; and wherein a 
product display unit is positioned proximate to the scale 
and holds and displays the second item. 
[0013] In a further aspect, in a store including a plu- 
40 rality of point of sale terminals and one or more perish- 
able food departments, at least one perishable food de- 
partment having a label printer installed therein for print- 
ing product labels based for items, a method of providing 
an incentive label to a customer involves the steps of 
45 providing to the label printer an identifier of a first item; 
based upon at least the Identifier for the first item, es- 
tablishing a price for the first item; accessing an Incen- 
tive database based upon the first item identifier to de- 
termine if an incentive link exists for the first item; if an 
so incentive link exists for the first item, the label printer 
printing an incentive label containing an incentive for a 
second item that is different than the first item; wherein 
the incentive label includes at one fold line therein to 
divide the label into at least first and second parts, in the 
55 printing step a coupon bar code is printed on a label print 
side of the first part and incentive identification indicia 
is printed on a label print side of the second part, the 
coupon is folded along the fold line such that the first 
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part is located beneath the second part and is adhesive- 
ly held thereto. 

[0014] In yet another aspect, a labeled package as- 
sembly includes a package containing a first product 
and a label attached to the package. The label includes s 
a separation line dividing the label into first and second 
parts, the second part including a fold line dividing the 
second part into first and second sub-parts. The first and 
second sub-parts are substantially the same size and 
the first sub-part is folded under the second-subpart and 10 
adhesively attached thereto. The first sub-part includes 
a scannable coupon bar code thereon that relates to a 
second product that is different than the first product, 
the scannable coupon bar code facing inwardly toward 
the package. The second sub-part is adjacent the sep- is 
aration line and includes indicia specifying incentive in- 
formation for the second product. The first part is adhe- 
sively attaches the label to the package such that the 
first part is fixed to the package while enabling the sec- 
ond part to be removed from the package by tearing 20 
along the separation line. 

DESCRIPTION 

[0015] In one embodiment, a food product scale 10 25 
(Fig. 1 ) is used to provide incentives at desired locations 
within the store 12 (Fig. 2). The store 12 may typically 
include a point of sale 14 with associated check out 
scanning terminals. The scale 10 Is preferably located 
at another location, such as a perishables department so 
as represented by the fruit and vegetable department 
1 6 , the meat and fish department 1 8 or associated back 
room 20, or the deli department 22 so that incentives 
can be provided to customers prior to the actual pur- 
chase of any products and prior to the customer being 35 
on the way out of the store. 

[0016] Referring again to Fig. 1 , the scale 1 0 includes 
an associated weighing station 24 having a load cell or 
other known weighing mechanism or device to produce 
weight indicative signals that are passed to a processor- 40 
based controller 26. A user input device 28 (such as a 
keypad, a touch sensitive display, a scanner, etc) is also 
connected to the controller 26. The user input device 28 
may be utilized by store personnel (or in the case of a 
self service situation the customer) to identify the prod- 45 
uct being weighed, usually by a PLU (price look-up) 
number. Item identifiers for products being weighed may 
take other forms as well. For example, the input device 
could comprise a large number of keys, one for each 
product that might be weighed. The controller 26 refers so 
to a price database (stored in suitable memory of the 
controller or accessible via a link to another computer 
system such as a P.O.S. system or a regional or national 
computer system of a store chain) to identify the price 
per unit weight linked to the entered PLU or other prod- ss 
uct identifier, and calculates a total price for the product 
based upon the weight as indicated by the weight indic- 
ative signals received from the weighing station 24. The 



controller 26 then establishes product print data (such 
as total price, price per unit weight, product bar code, 
logos or other image data, label set-up and format) to 
be delivered to a printing mechanism 30. The printing 
mechanism 30 includes a print head and associated 
supply of adhesive labels to be applied to products once 
the product print data is printed on a label ("product la- 
bel") and the product label is output. The print head may 
be a thermal print head, with the labels including a ther- 
mally activated layer. However, it Is recognized that oth- 
er print head types and corresponding label types could 
be used. The adhesive side of the labels may be entirely 
or partially coated with adhesive. The labels may be 
formed of any suitable material. The various compo- 
nents of the scale 10 could be integrated into a single 
housing or unit. Alternatively, the scale 10 may be 
formed of components formed as separate units and 
connected together for communication with each other, 
in which case the controller may be a distributed con- 
troller, with various control functions distributed 
amongst the components. As used herein the terminol- 
ogy "controller" is intended to encompass the distributed 
controller configuration. 

[001 7] To provide marketing incentives from the scale 
10, the controller 26 also accesses an incentive data- 
base or database(s) (stored in suitable memory of the 
controller or accessible via link to another computer sys- 
tem such as a P.O.S. system or a regional or national 
computer system of a store chain) that identifies incen- 
tives linked to specific products based upon the PLU 
number or other product identifier. The incentive data- 
base^) could be incorporated into the price database 
or could be a separate database. The incentive data- 
base identifies whether there is an incentive linked to 
the product that is weighed and for which a product label 
having price information is printed If there is an incentive 
linked to the product, the Incentive database also iden- 
tifies the details of the incentive. Byway of example, the 
incentive link could be the incentive (graphic and or da- 
ta) itseff, could be a number or numbers representing 
an incentive data memory location, could be a simple 
state bit used as a flag, or could simply be the inclusion 
of the specific product (i.e., the product being weighed) 
in the incentive database. Importantly, the incentive that 
is linked to any specific product will typically be for a 
different product. Usually the different product will be a 
product that is complementary to the weighed product 
as opposed to a product that is competitive with the 
weighed product. For example, for a given brand of deli 
ham that is weighed an Incentive might be provided for 
a product such as a particular brand of mayonnaise, 
mustard or potato chips. As another example, when cel- 
ery or carrots are weighed an incentive might be provid- 
ed for a particular brand of vegetable dip, or when salad 
Is weighed an incentive might be provided for a partic- 
ular brand of salad dressing. 
[0018] As used herein the term "weighed product" will 
be used to refer to the product that is weighed by the 
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scale and that may have an Incentive linked therewith 
and the term "incentive product" will be used to refer to 
a product to which an incentive relates. If an incentive 
is linked to a weighed product, the controller establishes 
incentive print data (such as incentive product name, 5 
nature of incentive, expiration date, scanriable coupon 
bar code, logo or other graphics data and label set-up 
and format) to be delivered to the printing mechanism 
30 to print a separate "incentive label" that contains the 
Incentive. In this manner the product label can be ap- io 
plied to the weighed product and the separate incentive 
label can be placed directly in the hand of the consumer 
(either by store personnel or directly from the scale/label 
printer 10 to the consumer). This technique provides an 
advantage over point of sale coupon distribution in that is 
a consumer receives the incentive before completing a 
shopping experience and exiting the store. Additionally, 
as compared to incentive distribution techniques that 
provide incentives by requiring a customer to scan a 
card or other identifying mechanism at an incentive dis- 20 
tributor located within the store, use of the scale 10 In 
the context of the above-described embodiment has the 
added advantage of providing incentives without requir- 
ing the customer to do anything within the store that the 
customer would not normally do. Still further, another 
advantage is that there are many existing scale/label 
printers currently in use in stores, and such scales can 
be adapted to print incentive labels by an appropriate 
programming change, thus providing an Incentive dis- 
tribution technique that does not necessarily require 
stores to purchase and/or install additional hardware. 
[0019] The incentive provided to the consumer will 
typically be in the form of a coupon. As used herein the 
term coupon is broadly used to encompass both cents 
off and percent off type offers, as well as 2 for the price 
of 1 type offers. The incentive label will typically be print- 
ed with the incentive visually stated thereon and with a 
coupon bar code that can be scanned at the point of sale 
to effect application of the incentive for a customer pur- 
chasing the incentive product, where the point of sale 
computer terminals access a coupon database and the 
coupon database links the details of any given incentive 
with the coupon bar code provided on the incentive la- 
bel. 

[0020] Another possible feature of incentive produc- 
tion by a scale 1 0 may include the controller 26 notifying 
the store personnel or customer that an incentive label 
will be printed by causing a display 32 to display a mes- 
sage advising of the same. Multiple displays 32 may be 
provided, including a primary operator display, a primary 
customer display and an auxiliary customer display per 
the embodiments illustrated in Figs. 9-10. In Fig. 9, a 
scale 1 0 is positioned atop atypical deli display counter 
80 with a display 32 facing the customer side 84 of the 
counter 80. The scale 10 would typically also include an 
operator display (not shown) facing the store personnel 
side of the counter 80. The display 32 can be used to 
display messages to the customer regarding coupon ac- 



tivity. Referring to Fig. 10A, a generic "Coupon Afert" is 
displayed to advise the customer that a coupon is being 
issued, enabling the customer to ask for the coupon if 
the store personnel for some reason fail to provide the 
coupon to the customer. Fig. 10B illustrates an example 
where multiple possible coupons or other incentives are 
linked to the product being weighed The display 32 dis- 
plays the incentive options so that one can be selected 
by the customer. In one embodiment, the customer 
could advise the store personnel as to the coupon de- 
sired, and the store personnel could utilize the input de- 
vice of the scale to select the desired incentive for print- 
ing. In another embodiment, the customer could select 
the incentive directly using an input device. For exam- 
ple, the display screen 32 could be a touch screen dis- 
play or the scale could include some other separate cus- 
tomer input device such as a keypad facing the custom- 
er. Fig. 10C illustrates an example where the incentive 
linked with the weighed product Is a progressive incen- 
tive having discount levels that increase as a function of 
either the weight or value of the weighed product pur- 
chased. In particular, the Option 1 incentive, which ap- 
plies when the weighed product is between 0.25 and 0.5 
pounds, could be a 50 cent coupon while the Option 2 
incentive, which applies when the weighed product is 
more than 0.5 pounds, could be a 75 cent coupon. This 
type of use of the display 32 in connection with the pro- 
gressive Incentive is designed to impact the customer 
in a manner causing the customer to purchase more of 
the weighed food product, with the scale printing the in- 
centive label according to the weight of the weighed 
product 

[0021] it is recognized that other display devices 
could also be used to display the incentive information 
to customers. For example, the display 32 could be a 
primary customer display and an auxiliary, marquee 
type display could also be attached to the scale 10. Re- 
ferring again to Fig. 9, another alternative provides a 
large display 86 that may be mounted on a wall behind 
the counter 80. The scale 1 0 could be connected to con- 
trol the display 86 either directly or Indirectly, such as 
through a store computer system. The large display 86 
could also be used to regularly display all incentive op- 
tions available that day, meaning that each product hav- 
ing a linked incentive would be identified and the corre- 
sponding incentive product or products as well as the 
incentive level or levels could be displayed, so as to in- 
fluence a customer's shopping decision based upon the 
Incentive that might be obtained. 
[0022] A scale 10 could also include an audio capa- 
bility, as provided by a small speaker or other sound 
emitting device (not shown) , in which case a verbal mes- 
sage could be initiated advising the customer of the in- 
centive. 

[0023] Another possible feature of incentive produc- 
tion by a scale 1 0 may include printing on the incentive 
label the location within the store where the incentive 
product is located, enabling the customer to easily find 
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the product if desired. See for example the label shown 
In Fig. 11. 

[0024] Still a further possible feature of incentive pro- 
duction by a scale 1 0 may include providing a product 
support and display unit proximate to the location where 
the scale is located so that after the incentive label is 
placed in the hand of a customer, one of the first things 
the customer sees when moving on is the exact product 
to which the incentive applies. For example, referring 
again to Fig. 2, assuming the scale 10 is located in the 
dell department 22, an end-cap type display unit 34 at 
the end of the deli-counter and/or an on-counter display 
unit 36 may hold one or more incentive products. 
[0025] Where the incentive database is stored in 
memory of the controller 26 of the scale 1 0, it is contem- 
plated that the database could be altered by receipt by 
appropriate downloads, or other type of interfacing, from 
other in-store computer systems 38, a chain's regional 
computer system 40 or a chain's national computer sys- 
tem 42. In this regard, the controller 26 of Fig. 1 could 
include appropriate communications interface 27 (see 
Fig. 15) capabilities as needed, such as hardwired in- 
terfaces or wireless interfaces. In one embodiment, the 
scale interface could utilize a web server, but it is rec- 
ognized that other interface types and protocols could 
be used Referring again to Fig. 1 , a separate entity's 
computer system 44 (not the store or store chain) might 
also control the incentive database. 
[0026] Fig. 14 illustrates an embodiment in which a 
scale 10 is located in a store 12 and is connected for 
communication with a store computer system 38, a 
point-of-sale computer system 39 and a regional com- 
puter system 40 of the store chain. Fig. 15 Is a schematic 
representation of the scale 10 Including communica- 
tions interface 27 of the controller 26, and an associated 
supply of labels in the form of a label roll 29. In the case 
of liner-type labels, the roll 29 includes a backing with a 
release coating and multiple adhesive labels positioned 
thereon. 

[0027] The controller 26 of the scale 1 0 may also in- 
clude tracking software for maintaining a running count 
of number of incentives provided for each Incentive 
product to facilitate the task of charges that may apply 
on a per incentive basis, or for use in identifying the re- 
demption rate of incentives. The tracked Incentive data 
may be accessed remotely (such as by one or more 
computer systems 38, 40, 42, 44 of Fig. 1) or the con- 
troller 26 maybe programmed to automatically send this 
information to an appropriate computer system. Incen- 
tive label tracking may be performed on a per incentive 
product basis, on a per manufacturer basis where the 
manufacturer has more than one incentive product for 
which incentive labels are generated, or on any other 
suitable basis or combinations of the same. 
[0028] One alternative embodiment of a scale 1 00 is 
shown in Fig. 3 where two printer mechanisms 1 30A and 
130B are provided, each having its own supply of labels 
and its own print head. In this configuration the product 



label is printed by one printer mechanism 1 30A and the 
incentive label is printed by the other printer mechanism 
130B. In this technique different label sizes and/or con- 
figurations could be used as between the product labels 
s and the incentive labels. Both printer mechanisms 1 30A 
and 130B could be integrated within the scale 100 or, 
alternatively, one or both of the printer mechanisms 
could be an add on device. 

[0029] Referring to Fig. 4, an embodiment of an ex- 

io emplary label construction 200 that can be used in con- 
nection with printing incentive labels is shown. The label 
200 includes a fold line 202 along its midpoint. The fold 
line could be a series of perforations or could be a score 
line in the label. The fold line advantageously enables 

15 store personnel (or the customer) to fold the label upon 
itself as shown in Fig. 5 so that the adhesive side of the 
label is substantially covered to facilitate manual han- 
dling ofthe incentive label. The folded incentive label 
200 includes the non-tacky paper or plastic portion 204 

20 arranged to the outer side and the tacky adhesive layer 
206 arranged to the inner side of the resulting label con- 
struction. Such a label can be described as having two 
parts or segments 21 OA and 21 0B, and ft Is contemplat- 
ed that different incentive information could be printed 

25 on the two segments. Alternatively, incentive informa- 
tion could be printed on one segment and other infor- 
mation could be printed on the other segment. 
[0030] Another possible label construction 220 is 
shown in Fig. 6 where the label is provided with two fold 

30 lines 222 and 224, creating three label parts or seg- 
ments 226A, 226B and 226C. The two label segments 
226A and 226B are folded under as reflected in Fig. 7, 
again to place the adhesive layer to the inner side of the 
resulting label construction. 

35 [0031] It is also recognized that the incentive label 
need not be folded upon itself. For example, particularly 
in the case of embodiments having two printer mecha- 
nisms, the supply of incentive labels associated with the 
incentive printer mechanism could be labels that have 

40 only a slight tackiness that is sufficient to allow the in- 
centive labels to be applied to a weighed product while 
still permitting a customer to easily remove the incentive 
label from the product. As another alternative, the sec- 
ond printer mechanism that is used to print incentive in- 

4 5 formation could include a supply of non-label media, 
such as paper or plastic media having no tackiness at 
all. As used herein the term "incentive ticket' is used to 
encompass both labels having incentive information 
printed thereon and non -label media having incentive 

so information printed thereon. Incentive Information could 
be provided to customers In other formats as well. 
[0032] An embodiment of a back room type scale sys- 
tem 400 is shown in Fig. 8. A weigh/wrap machine 402 
includes an infeed 404 for receiving packages. A con- 

55 veyor transports the package to a wrap station 406 
where the package is typically lifted vertically into film 
for wrapping. The wrapped package is then conveyed 
to an outfeed location 408 and moved toward a label 
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printer mechanism 410 where a product label is applied 
in this regard, a weighing station 412 may be provided 
at the infeed 404 for weighing each package. The printer 
mechanism could be used to apply both a product label 
and an incentive label, with a controller of machine 402 
operable to access an incentive database (within mem- 
ory of the machine 402 or accessed remotely) to deter- 
mine if the weighed product Includes an incentive linked 
thereto and, if so, to produce the incentive print data for 
the printer mechanism 41 0 to print an incentive label that 
could also be automatically applied to the product. Al- 
ternatively, an additional printer mechanism 414 may be 
positioned alongside the weigh/wrap machine, and con- 
nected for communication therewith, for printing and ap- 
plying incentive labels to the wrapped package when In- 
centive links exist in the incentive database. In this re- 
gard, the controller of machine 402 could access an in- 
centive database or a controller of printer mechanism 
414 could access an incentive database. The multiple 
printer mechanism arrangement could allow for the sec- 
ond printer mechanism 414 to include a supply of labels 
with a relatively low adhesion so that a customer could 
remove the Incentive label from a package and hand the 
incentive label to the check out personnel as a coupon. 
[0033] In another embodiment a scale having a single 
printing mechanism could include a supply of labels with 
alternating label types, one for use in printing product 
labels and the other for use in printing incentive labels. 
Such a label supply might most often be used for back 
room systems of the type described above where the 
same product is often wrapped and labeled in large 
quantities. For example, referring to Fig. 8 the printing 
mechanism 41 0 could include a supply of two different 
types of labels that alternate between two types, where 
the two types have different configurations and/or differ- 
ent adhesive properties. 

[0034] Another embodiment of a label and resulting 
package assembly useful In connection with the Incen- 
tive features described herein is shown in Figs. 12 and 
13. Fig. 12A shows an upper, printing surface of a label 
500 having parts or regions 502 and 504. A separation 
line 508, which by way of example may be a series of 
perforations or a score line in the label, divides part 502 
from part 504. A fold line 510 divides part 504 into sub- 
parts 505 and 506. It is contemplated that an entirety of 
the rear surface of the label would include an adhesive 
layer, although less than the entirety of the surface could 
be adhesive. The label 500 can be used in connection 
with scale label incentives as follows. When a product 
is weighed and the price of the product calculated, the 
printing mechanism prints price and product informa- 
tion, which may include a pricing barcode, on part 502. 
If the weighed product includes an incentive link, the 
printing mechanism prints incentive information on one 
or both of sub-parts 505 and 506. In one example, indi- 
cia identifying the nature of the incentive to the customer 
is printed on sub-part 505, and a coupon bar code is 
printed on sub-part 506. The label sub-part 506 is then 



folded under the label sub-part 505 to produce a folded 
label as shown in the perspective of Fig. 12B where the 
adhesive layer 512 is illustrated for ease of understand- 
ing. The folded label can then be applied to a package 
5 514 per Fig. 13 to produce a labeled package assembly. 
In the illustrated embodiment label sub-parts 505 and 
506 are of similar size. When sub-part 506 is folded un- 
der and against sub-part 505 it becomes adhesively at- 
tached thereto with the coupon bar code facing the op- 
10 posrte direction of the incentive description. When the 
folded label is applied to package 514, only label part 
502 Is adhesively held to the package because the ad- 
hesive on sub-parts 505 and/or 506 is no longer ex- 
posed. This construction enables the incentive portion 
'5 of the label 500, comprised of sub-parts 505 and 506, 
to be removed from the package for use by a customer 
by separation along line 508. Alternatively, if the cus- 
tomer chooses not to use the incentive, the coupon bar 
code is left adjacent to and facing the package so that 
it will not interfere with any scanning operation at the 
checkout location of the store. 
[0035] While much of the foregoing description con- 
templates the printing of an Incentive label that is sep- 
arate from the product label, it is apparent from the ex- 
ample provided in Figs. 12 and 13 that certain features 
described here could be used in conjunction with an in- 
centive label that is integrated with the product label. 
Unless otherwise specifically stated in any claim of this 
application, language describing the printing of an In- 
centive label and the printing of a product label should 
be interpreted to cover both printing of separate labels 
and printing of an integrated label. 
[0036] While the foregoing description has focused 
primarily upon the use of an incentive database with 
links between products to print Incentive labels, it Is rec- 
ognized that other types of incentive links could be used 
For example, an incentive database could include a lo- 
cation link to produce incentive labels. In particular, re- 
ferring to Fig. 2, the fish and vegetable department 1 6 
of a store may include an associated product display unit 
37 in proximity thereto and holding and displaying a first 
incentive product, the meat and fish department 1 8 may 
include an associated product display unit 39 holding 
and displaying a second incentive product and the deli 
department 22 may include product display unit 34 and/ 
or 36 holding and displaying a third incentive product. 
The incentive database, which could be the same for 
scales located in each of departments 16, 18 and 22 
could include incentive links based upon the location of 
the scale (for example, by department) and would incor- 
porate incentive links for products based upon the 
known incentive product being displayed in proximity to 
the department in which the scale is located. Each scale 
could be programmed with an identifying number or a 
location specific number that is used to access the in- 
centive database. In this way, scales in the fruit and veg- 
etable department 16 could produce incentive labels for 
products displayed at unit 37 with or without regard to 
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the product being weighed, scales in the meat and fish 
department 18 could produce incentive labels for prod- 
ucts displayed at unit 39 with or without regard to the 
product being weighed and scales in the deli department 
22 could produce incentives for products displayed at 
units 34 and/or 36 with or without regard to the product 
being weighed. In the case where the incentive labels 
are produced without regard to the product weighed, the 
incentive link could be referred to as a location specific 
incentive link as opposed to a product specific incentive 
link. 

[0037] Although the invention has been described 
and illustrated in detail it is to be clearly understood that 
the same is intended by way of illustration and example 
only and is not intended to be taken by way of limitation. 
For example, some items include standard weights, 
such as bakery items in the bakery perishable depart- 
ment, and those items need not be weighed when pro- 
ducing product labels and incentive labels. In such cas- 
es the PLU is usually set up to indicate that the item has 
a standard weight or price and the price for the product 
label or price is set based upon the standard weight or 
price. The use of an incentive database in such cases 
could be the same as any of the foregoing descriptions. 
Another situation where weighing of an item would not 
be needed might be in the case of an Item that Is priced 
by quantity (number of items) rather than weight (such 
as apples priced at 3 for $1 .00). Because weighing is 
not a requirement in such Instances, the label printer 
used to print the incentive label need not be associated 
with a scale. 

[0038] It is recognized that numerous variations exist, 
including both narrowing and broadening variations of 
the appended claims. 

SHORT DESCRIPTION OF THE DRAWINGS 
[0039] The drawings show in 



Fig. 1 a system of the invention; 

Fig. 2 a store havin g a system of the inven- 

tion; 

Fig. 3 an alternative embodiment of the in- 

vention; 

Fig. 4 an embodiment of an exemplary la- 

bel construction; 
Fig. 5 the label of Fig. 4 in a folded state; 

Fig. 6 another embodiment of a label; 

Fig. 7 the label of Fig. 6 in a folded state; 

Fig. 8 another system of the Invention; 

Fig. 9 an embodiment of the invention; 

Fig. 10 (A.B.C) an embodiment of the invention; 
Fig. 11 a label; 

Fig. 12(A,B) a label; 

Fig. 13 a package to which a label can be ap- 

plied; 

Fig. 14 an embodiment of the invention; 

Fig. 15 an embodiment of the invention; 



Fig. 1 6 a prior art system. 



Claims 

5 

1 . A scale for weighing products, comprising: 

a weighing device for producing weight indica- 
tive signals; 

10 a controller for receiving weight indicative sig- 

nals from the weighing device; 
at least one label printing mechanism, the label 
printing mechanism connected to receive print 
control signals from the controller, 

15 an input device, the controller connected to re- 

ceive signals from the input device; 
the controller having at least one operating 
mode duringwhich the controllerwill operate to: 

20 based in part upon a first item Identifier for 

a first item and a received weight indicative 
signal for the first item, establish a price for 
thefirst item and effect printing of a product 
label, including printing on the product la- 

25 bel the price of the item and a scannabie 

bar code; 

access an incentive database based upon 
the first item identifier to determine If an in- 
centive link exists for the first Item; 
30 if an incentive link exists for the first item, 

effect printing of an incentive label contain- 
ing an incentive for a second item that is 
different than the first Item, 

35 where the incentive label is separate from the 

product label. 

2. The scale of claim 1 wherein both the product label 
and the incentive label are printed by a single label 

40 printing mechanism. 

3. The scale of claim 1 wherein the at least one label 
printing mechanism comprises first and second la- 
bel printing mechanisms and the product label is 

45 printed by the first label printing mechanism and the 
Incentive label is printed by the second label printing 
mechanism. 

4. The scale of claim 1 wherein the controller will fur- 
so ther operate to effect printing of both a coupon bar 

code and incentive identifying indicia on the Incen- 
tive label. 

5. The scale of claim 4 wherein the controller will f ur- 
55 ther operate to effect printing of second item store 

location identifying indicia on the incentive label. 

6. The scale of claim 1 wherein the incentive database 
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Is contained within memory of the scale. 

7. The scale of claim 1 wherein the controller operates 
to access the incentive database by sending a da- 
tabase access message to a communications inter- 
face that can be connected to a remote computer 
system. 

8. The scale of claim 1 wherein, if an incentive link ex- 
ists for the first item, the controller will further oper- 
ate to effect display of an incentive indication on a 
display screen of the scale for customer viewing. 

9. The scale of claim 1 wherein, If multiple incentive 
links exists for the first item, the controller will further 
operate to effect display of multiple incentive indi- 
cations on a display screen for customer viewing, 
and effects printing of the incentive label in accord- 
ance with an incentive selected from among the 
multiple incentive indications displayed. 

10. The scale of claim 9 wherein the scale includes a 
customer input device for enabling the customer to 
select the incentive. 

11. The scale of claim 1 wherein the scale is located in 
a perishable food department of a store and the 
controller operates to effect display of a complete 
list of available incentives for weighabie food prod- 
ucts in the perishable food department on a display 
screen for customer viewing. 

12. The scale of claim 11 wherein the display screen is 
integrated with the scale. 

1 3. The scale of claim 1 wherein the controller operates 
to maintain a count of incentive labels produced. 

14. The scale of claim 13 wherein the controller oper- 
ates to maintain a count of incentive labels pro- 
duced on a per product basis. 

15. The scale of claim 13 wherein the controller oper- 
ates to maintain a count of incentive labels pro- 
duced on a per manufacturer basis. 

16. A scale for weighing products, comprising: 

a weighing device for producing weight indica- 
tive signals; 

a controller connected for receiving weight in- 
dicative signals from the weighing device; 
at least one printing mechanism, the printing 
mechanism connected to print information un- 
der control of the controller, 
an input device, the controller connected to re- 
ceive signals from the input device; 
a display screen connected to display informa- 



tion under control of the controller; 

the controller having at least one operating 

mode during which the controller will operate to : 

5 based in part upon a first item identifier for 

a first item and a received weight indicative 
signal for the first item, establish a price for 
the first item; 

determine if at least both a second item in- 
fo centive and a third item incentive are asso- 
ciated with the first item; 
if at least both a second item Incentive and 
a third item incentive are associated with 
the first item, effect display of both a sec- 
15 ond item incentive indication and a third 
item incentive indication on the display 
screen; and 

responsive to an input identifying a select- 
ed incentive from among those displayed, 
20 effect printing of an incentive ticket contain- 

ing the selected Incentive. 

17. The scale of claim 16 wherein the controller will fur- 
ther operate to effect printing of the established 

25 price. 

1 8. The scale of claim 1 7 wherein the incentive ticket is 
an incentive label and the controller is operable to 
effect printing of the established price on a label that 

so is separate from the incentive label. 

19. The scale of claim 16 wherein the controller is re- 
sponsive to the input via the input device. 

35 20. The scale of daim 1 6 wherein the input device com- 
prises an operator input device for use by store per- 
sonnel, and the scale further includes: 

a customer input device for use by consumers 
40 in selecting incentives, and the controller is re- 

sponsive to the input via the customer input de- 
vice. 

21 . The scale of claim 20 wherein the display screen 
45 and customer input device are combined as a touch 

screen display device. 

22. A scale for weighing products, comprising: 

50 a weighing device for producing weight indica- 

tive signals; 

a controller connected for receiving weight in- 
dicative signals from the weighing device; 
at least one printing mechanism connected to 
55 print information under control of the controller; 

an input device, the controller connected to re- 
ceive signals from the input device; 
a display screen connected to display informa- 



9 



17 



EP 1 359 527 A2 



18 



tion under control of the controller; 

the controller having at least one operating 

mo de during which the controller will operate to: 

based in part upon a first item identifier for 5 
a first item and a received weight indicative 
signal for the first item, establish a price for 
the first item; 

determine if a second item progressive in- 
centive is associated with the first item; to 
if a second item progressive incentive is 
associated with the first item, effect display 
of progressive incentive information for the 
second item on the display screen for invit- 
ing a customer to purchase more of the first « 
item in order to obtain a more economically 
advantageous incentive for the second 
item. 



centive ticket is an incentive label and third item in- 
centive ticket is an incentive label. 

26. A scale for weighing products, comprising: 

a weighing device for producing weight indica- 
tive signals; 

a controller for receiving weight indicative sig- 
nals from the weighing device; 
at least one label printing mechanism connect- 
ed to receive print control signals from the con- 
troller, and at least one other printing mecha- 
nism operatively connected with the controller 
for printing incentive information; 
an input device, the controller connected to re- 
ceive signals from the input device; 
the controller having at least one operating 
mode during which the controller will operate to: 



23. The scale of claim 22 wherein, if the second item 
progressive incentive comprises a weight progres- 
sive incentive including multiple weight levels and 
corresponding incentive levels, the progressive in- 
centive information displayed Includes each weight 
level and its corresponding incentive level. 

24. A scale for weighing products, comprising: 

a weighing device for producing weight indica- 
tive signals; 

a controller connected for receiving weight in- 
dicative signals from the weighing device; 
at least one printing mechanism connected to 
print information under control of the controller; 
an input device for inputting item identifiers, the 
controller connected to receive signals from the 
input device; 

a display screen connected to display informa- 
tion under control of the controller, 
the controller having at least one operating 
mode during which the controller will operate to: 

based in part upon an input first item iden- 
tifier for a first item and a received weight 
indicative signal for the first Item, establish 
a price for the first item; 
determine if at least both a second item in- 
centive and a third item incentive are asso- 
ciated with the first item; 
if at least both a second item incentive and 
a third item incentive are associated with 
the first item, effect printing of both a sec- 
ond item incentive ticket and a third item 
incentive ticket to facilitate providing two in- 
centive tickets to a customer based upon 
the customer's interest in the first item. 

25. The scale of claim 24 wherein the second item in- 



20 based in part upon a first item identifier for 

a first item and a received weight indicative 
signal for the first item, establish a price for 
the first item and effect printing of a product 
label, including printing on the product la- 
25 bel the price of the item and a scannable 

bar code; 

determine if an incentive link is associated 
with the first item; 

rf an incentive link Is associated with the 
30 first item, effect printing of an incentive tick- 

et containing an incentive for a second item 
that is different than the first item, 

where the incentive ticket is separate from the 
35 product label. 

27. The scale of claim 26 wherein the incentive ticket is 
an incentive label. 

40 28. In a store including a plurality of point of sale termi- 
nals and one or more perishable food departments, 
at least one perishable food department having a 
scale installed therein for printing product labels 
based upon weighing of items, a method of provid- 
es |ng an Incentive label to a customer comprising the 
steps of: 

providing to the scale an identifier of a first item; 
weighing the first item; 
so based upon a weight of the first item, establish- 

ing a price for the first item and printing a prod- 
uct label including the price of the item and a 
scannable bar code; 

determining if a second ftem incentive is asso- 
55 dated with the first item; 

if a second item incentive is associated with the 
first item: 
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printing an incentive label containing the 
second item incentive; 
providing the incentive label to a customer 
along with the first item; 

where the incentive label is distinct from the 
product label. 

29. The method of claim 28 wherein the incentive label 
is handed directly to the customer without being ap- 
plied to the first item, an d the product label is applied 
to the first item. 

30. The method of claim 28 wherein the scale includes 
a single printer mechanism and associated supply 
of labels, and both the product label and the incen- 
tive label are printed by the single printer mecha- 
nism. 

31 . The method of claim 28 wherein the scale includes 
a first printer mechanism with associated supply of 
labels and a second printer mechanism with asso- 
ciated supply of labels, the product label is printed 
by the first printer mechanism and the incentive la- 
bel is printed by the second printer mechanism. 

32. The method of claim 28 wherein the printed incen- 
tive label includes a coupon bar code printed ther- 
eon and verbal indicia identifying a nature of the in- 
centive. 

33. The method of claim 32 wherein the incentive label 
includes printed indicia identifying a location of the 
second item within the store. 

34. The method of claim 28, further comprising: 

locating a product display unit containing the 
second item in close proximity to the scale. 

35. The method of claim 28 further involving folding the 
incentive label to produce a folded incentive label 
that is provided to the customer, the folding opera- 
tion placing an adhesive portion of the incentive la- 
bel to the inside of the folded incentive label. 

36. The method of claim 28 wherein the determining 
step involves accessing an incentive database con- 
tained within memory of the scale. 

37. The method of claim 28 wherein the determining 
step involves accessing a remote incentive data- 
base. 

38. The method of claim 28 further comprising: 

if a second item incentive is associated with the 
first item: 



displaying an incentive indication on a dis- 
play screen. 

39. The method of claim 38 wherein the display screen 
5 on which the incentive indication is displayed faces 

a customer side of the scale. 

40. The method of claim 28 further comprising: 

10 if multiple incentives are associated with the 

first item: 

displaying multiple incentives indications 
on a display screen for customer viewing; 
is and 

printing the Incentive label in accordance 
with an incentive selected by the customer 
from among the multiple incentive indica- 
tions displayed. 

20 

41. The method of claim 40 wherein the customer se- 
lects the incentive by verbal indication to an opera- 
tor and the operator uses an input device to identify 
the selected incentive to the scale. 

25 

42. The method of claim 40 wherein the scale includes 
a customer input device and the customer selects 
the incentive using the customer input device. 

so 43. The method ol claim 28, further comprising: 

displaying a complete list of offered incentives 
for weighable food products in the perishable 
food department. 

35 

44. The method of claim 43 wherein the list is displayed 
on an electronic display. 

45. The method of claim 43 wherein the electronic dis- 
40 play is integrated with the scale. 

46. The method of claim 28 wherein the incentive label 
defines a discount on the second item, if the weight 
of the first item is at a first level the discount is a first 

45 discount level, if the weight of the first item is at a 
second level, higher than the first level, the discount 
is a second discount level that is higher than the first 
discount level. 

so 47. The method of claim 28 wherein the printed incen- 
tive label includes both a coupon bar code printed 
on a first portion thereof during the printing step and 
incentive identifying indicia printed on a second por- 
tion thereof during the printing step, the method f ur- 
55 ther involves folding the first portion of the incentive 
label to place the coupon bar code on a first side of 
the folded incentive label and the incentive identify- 
ing indicia on a second side of the folded incentive 
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label, and applying the folded incentive label to 
packaging containing the first item using an ex- 
posed adhesive portion on the first side of the folded 
incentive label such that the coupon bar code faces 
inward toward the packaging and the incentive 
identifying indicia face outward away from the pack- 
aging. 

48. The method of claim 47 wherein the first portion of 
the incentive label and the second portion of the in- 
centive label are adjacent each other and of a sim- 
ilar size, a fold line is located between the first por- 
tion and the second portion, a separation line is ad- 
jacent the second portion and a third portion, the 
first portion is folded relative to the second portion 
along the fold line and the first and second portions 
then overlap in an opposed relationship, and the 
separation line enables the first and second por- 
tions of the incentive label to be removed from the 
packaging by separating along the separation line. 

49. The method of claim 2B, comprising the further step 
of: 

maintaining within the scale a running count for 
each incentive label produced. 

50. The method of claim 28 wherein in the incentive la- 
bel printing step the Incentive label for the second 
item Is a first Incentive label, and the step further 
involves printing a second incentive label for a third 
item that Is different than both the first item and the 
second Item. 

51 . A method of modifying an existing scale to facilitate 
production of incentive labels, the scale located in 
a perishable food department of a store for printing 
product labels based upon weighing of items, the 
method comprising the steps of: 

loading a program segment or segments into 
memory of the scale, where the loaded seg- 
ment or segments will effect the following steps 
when an item identifier is provided to the scale 
for a first item, the first item is the weighed by 
the scale and a product label is produced for 
the first item: 

accessing an incentive database based 
upon the item identifier to determine if an 
incentive link exists for the first item; 
if an incentive link exists for the first item, 
printing an incentive label containing an in- 
centive for a second item that is different 
than the first item. 

52. The method of claim 51 wherein the program seg- 
ment or segments will further effect the step of 



tracking a number of Incentive labels printed by the 
scale. 

53. The method of claim 51 wherein the program seg- 
5 ment or segments will further effect the step of dis- 
playing on an electronic display an incentive indica- 
tion for the second item. 

54. The method of claim 51 wherein the program seg- 
ment or segments will further effect the step of dis- 
playing on an electronic display multiple incentives 
linked with the first item and printing the incentive 
label for the second item according to an incentive 
selected from among those displayed. 

55. The method of claim 51 wherein the program seg- 
ment or segments will further effect display, on an 
electronic display, of a complete list of available in- 
centives for weighable food products. 

56. In a store including a plurality of point of sale termi- 
nals and one or more perishable food departments, 
at least one perishable food department having a 
scale installed therein for weighing items and print- 
ing product labels for the items, a method of provid- 
ing an incentive label to a customer comprising the 
steps of 

providing to the scale an Identifier of a first item; 
weighing the first item; 

based upon a weight of the first item, the scale 
calculating a price for the first Item and printing 
a product label including the price of the item 
and a scannable bar code; 
accessing an incentive database based upon a 
scale location identifier to determine if an incen- 
tive link exists for the scale; 
if an incentive link exists, printing an incentive 
label containing an incentive for a second item 
that is different than the first item; and 

wherein a product display unit is positioned 
proximate to the scale and holds and displays the 
second item. 

57. In a store including a plurality of point of sale termi- 
nals and one or more perishable food departments, 
at least one perishable food department having a 
scale Installed therein for weighing items and print- 
ing product labels for the items, a method of provid- 
ing an incentive label to a customer comprising the 
steps of 

providing to the scale an identifier of a first item; 
weighing the first item; 

based upon a weight of the first item, the scale 
calculating a price for the f irst item and printing 
a product label including the price of the Item 
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and a scannable bar code; 

determine if an incentive link exists for the 

scale; 

if an incentive link exists for the scale, printing 
an incentive ticket containing an incentive for a 
second item that is different than the first item; 
and 

wherein a product display unit is positioned 
proximate to the scale and holds and displays the 
second item. 

58. In a store including a plurality of point of sale termi- 
nals and one or more perishable food departments, 
at least one perishable food department having a 
label printer installed therein for printing product la- 
bels based for items, a method of providing an in- 
centive label to a customer comprising the steps of: 

providing to the label printer an identifier of a 
first item; 

based upon at least the identifier for the first 
item, establishing a price for the first item; 
accessing an incentive database based upon 
the first item identifier to determine if an incen- 
tive link exists for the first item; 
if an incentive link exists for the first item, the 
label printer printing an incentive label contain- 
ing an incentive for a second item that is differ- 
ent than the first item, 

wherein the incentive label includes at one 
fold line therein to divide the label into at least first 
and second parts, in the printing step a coupon bar 
code is printed on a label print side of the first part 
and incentive identification indicia is printed on a la- 
bel print side of the second part, the coupon is fold- 
ed along the fold line such that the first part is locat- 
ed beneath the second part and is adhesively held 
thereto. 

59. The method of claim 58 wherein the incentive label 
includes a separation line spaced from the fold line 
to define a third part of the label, the incentive label 
is applied to a package with a label print side of the 
second part and the third part facing outward from 
the package and with the label print side of the first 
part facing inward toward the package, where the 
third part is adhesively held to the package so as to 
be non-removable and the first and second parts 
are removable by tearing the incentive label along 
the separation line. 

60. The method of claim 58 wherein the printing step 
further involves printing the calculated price of the 
first item on the label print side of the third part of 
the label. 



61 . The method of claim 58 involving the further step of 
printing the established price of the first item on a 
product label that is distinct from the incentive label. 

5 62. A labeled package assembly, comprising: 

a package containing a first product; 
a label attached to the package, the label in- 
cluding a separation line dividing the label into 
to first and second parts, the second part includ- 

ing a fold line dividing the second part into first 
and second sub-parts, the first and second sub- 
parts being substantially the same size and the 
first sub-part folded under the second-subpart 
is and adhesively attached thereto, the first sub- 

part including a scannable coupon bar code 
thereon that relates to a second product that is 
different than the first product, the scannable 
coupon bar code facing inwardly toward the 
20 package, the second sub-part adjacent the 

separation line and Including indicia specifying 
incentive information for the second product, 
the first part adhesively attaching the label to 
the package such that the first part Is fixed to 
25 the package while enabling the second part to 

be removed from the package by tearing along 
the separation line. 

63. A scale for weighing products and providing incen- 
30 tives to customers, comprising: 

a weighing device for producing weight indica- 
tive signals for weighed products, at least one 
label printing mechanism for printing labels, an 
35 input device for inputting product identifying in- 

formation for weighed products, wherein the 
scale is operable in at least one mode in which, 
in connection with a weighing operation of a 
first item: 

40 

a product label is printed for the first Item, 
the product label including an established 
weight dependent price of the first item and 
a scannable bar code; 
45 a determination is made as to whether a 

second item incentive is associated with 
the first item; 

if a second item incentive is associated 
with the first item, an Incentive label con- 
50 taining the second item Incentive is printed, 

where the incentive label Is separate from 
the product label. 

64. A scale for weighing products and providing fncen- 
55 tives to customers, comprising: 

a weighing device for producing weight indica- 
tive signals for weighed products, at least one 
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label printing mechanism for printing labels, at 
least one other printing mechanism, an input 
device for inputting product identifying informa- 
tion for weighed products, wherein the scale is 
operable in at least one mode in which, in con- s 
nection with a weighing operation of a first item: 

the label printing mechanism prints a prod- 
uct label for the first item, the product label 
including an established weight dependent io 
price of the first item and a scannable bar 
code; 

a determination is made as to whether a 
second item incentive is associated with 
the first item; is 
if a second item incentive is associated 
with the first item, the other printing mech- 
anism prints an incentive ticket containing 
the second item incentive, where the in- 
centive ticket is separate from th e product 20 
label. 

65. A scale for weighing products and providing incen- 
tives, comprising: 

25 

a weighing device for producing weight indica- 
tive signals for weighed products, at least one 
printing mechanism for printing on media, an in- 
put device for inputting product identifying in- 
formation for weighed products, a display 30 
screen for displaying information to customers, 
wherein the scale is operable in at least one 
mode in which, in connection with a weighing 
operation of a first item: 

35 

a determination is made as to whether both 
- a second item incentive and a third item in- 
centive are associated with the first item; 
if both a second item incentive and a third 
item incentive are associated with the first *o 
item, both a second item incentive indica- 
tion and a third item incentive indication are 
displayed on the display screen; and 
responsive to an input identifying a select- 
ed incentive from among those displayed, 45 
an incentive ticket for the selected incen- 
tive is printed. 

66. A scale for weighing products and providing incen- 
tives, comprising: so 

a weighing device for producing weight indica- 
tive signals for weighed products, at least one 
printing mechanism for printing on media, an in- 
put device for inputting product identifying in- ss 
formation for weighed products, a display 
screen for displaying information to customers, 
wherein the scale is operable in at least one 



mode in which, in connection with a weighing 
operation of a first Item: 

a determination is made as to whether a 
second item progressive incentive is asso- 
ciated with the first item; 
if a second item progressive incentive is 
associated with the first item, progressive 
incentive information for the second item is 
displayed on the display screen for inviting 
a customer to purchase more of the first 
item In order to obtain a more economically 
advantageous incentive for the second 
item; and 

an incentive ticket is printed with an incen- 
tive related to a final weight or price of the 
first item 
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